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Programme
Introduction
PR FE AT

The Master of Science in International Integrated Resort Management offers an unparalleled educational
journey into the dynamic realm of integrated resort operations. Our pioneering, multidisciplinary curriculum
seamlessly integrates core tourism principles with cutting-edge techniques. Students benefit from an ideal
synergy between theory and practice, guided by world-renowned scholars and industry leaders. Internship
opportunities, international conferences, and immersive study missions empower students to gain invaluable
research experience and hands-on skills.
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Programme Objectives
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® Demonstrate an awareness of issues in integrated s RHEFERARTHASERINZENDH

resorts from an international perspective; e A e .
o HIEMEERITHAAB R

® Formulate organizational strategies for integrated
resorts;

o EREMBEENEANBDSETARESE;

Effectively communicate with guests and
colleagues in the hospitality and gaming industry;

Locate and extract relevant information from
available resources and translate them into
research data;

Identify research problems pertaining to the
hospitality and gaming industry and develop a
research design to solve the problems;

Interpret and analyze relevant professional and
academic literature;

Analyze primary and secondary data from
the hospitality and gaming industry by using
appropriate analytical tools.
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Programme Features
R FETF 2

This distinctive MSc programme features a
pioneering “Tourism+” curriculum, seamlessly
integrating core hospitality principles with cutting-
edge disciplines. The curriculum includes a Core
Module - Integrated Resort Management, and
four enrichment modules: Digital Innovations
and Business Analytics; Business Administration;
Artificial Intelligence and Consumer Psychology;
and Experience Management. This interdisciplinary
approach empowers our students with a
compelling competitive edge, positioning them as
pioneers ready to create captivating experiences
that enchant diverse audiences and propel
the tourism industry to uncharted heights of
excellence.
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Programme Information
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Interdisciplinary Excellence: Enrollment in
courses across various faculties, cultivating a
versatile and comprehensive skill set

World-class Faculty: Internationally renowned
scholars bringing cutting-edge research and
industry-shaping insights to the classroom

Industry Leader Insights: Senior hospitality
executives invited as guest lecturers, offering
invaluable perspectives and real-world
wisdom

Global Exposure: Opportunity to participate in
an international study mission, gaining first-
hand knowledge of global hospitality practices
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The normative study period of the programme is 2 years. The medium of instruction is English. Classes will mainly

be held on weekday evenings and on weekends.
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Admission Admission is open to applicants who hold a bachelor’s degree from an accredited

. institution in any areas of undergraduate study. Other admission requirements
ReqUII’ement will be in accordance with the Admission Regulations Governing Master’s Degree
A % g 5.k & Postgraduate Certificates/Diploma Programmes of the University. Applicants are

required to provide a testimonial of English as the medium of instruction issued by
their undergraduate university or TOEFL, IELTS or CET6 scores as a proof of English
proficiency. Managerial/Supervisory experience is highly preferred.

For students who have less than 2 years of managerial/supervisory working
experiences and are not working full time, they are required to undertake an
internship course of 560 hours (maximum allowed: 810 hours).

Students who have less than 2 years managerial/supervisory experience at the time
of application but are working full time may be able to waive from the internship
course upon showing adequate justification to do so to the University. All other
exempt or waive cases will be subject to special approval on a case by case basis.

Please refer to the website of the Graduate School for more details:
https://grs.um.edu.mo/index.php/prospective-students/
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Curriculum
PRt B

Students are required to complete at least 36 credits,
which include writing a project report, and successfully
complete their report presentation. A cumulative GPA of
2.7 or above is required for graduation.

Core courses (24 credits)

International Integrated Resorts Management
International Hospitality Marketing Management
* Gaming and Casino Operation Management
Managerial Finance in Integrated Resorts
Integrated Resorts Management Internship
Research Methods

Project Report

Electives** (Choose 4 electives - 12 credits)

Digital Innovations in Smart Tourism
Fundamentals of Business Analytics *
Tourism Analytics *

* Global Business*

+ Hotel Revenue Management

Service Quality Management in Integrated Resorts

Strategic Management in Hospitality Industry

Direct Marketing and Customer Relationship Management in
Integrated Resorts

Cross Cultural Gambling Psychology
Cognitive Neuroscience *
Neuroeconomics *

Behavioral Addiction *

Event and Entertainment Management
Food and Beverage Management

Travel and Tourism Management

Retail Management in Integrated Resorts
Special Topics in Integrated Resorts

*Students may enroll in these MBA / MSc in Business
Analytics / MSc in Cognitive Neuroscience courses as
electives.

**The above courses will be offered subject to the
number of student enrolment and the availability of the
instructors.

Note:

The offering of the above courses is subject to changes.
For the most updated programme and curriculum details,
please visit the following website:
https://fba.um.edu.mo/pgraduate/iirm/
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Internship
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In order to enhance students’ knowledge in the industry, students who
have less than 2 years supervisory or managerial working experiences
are required to undertake an internship course of of 560 hours (maximum
allowed: 810 hours). These can prepare them with experience, skills and
working attitude before they start working in the real work environment.
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Other Programme-related Activities

H {th5R 12 1H B 5 ED

Students may participate in an optional business field
study trip to interact with executives and employees of
companies in other cities or countries. It provides them
with a comprehensive understanding of integrated
resorts. In addition, students will gain insights from
experts on the latest developments in the industry.

Moreover, students will have the opportunity to attend
integrated resort-related conferences, allowing them
to exchange perspectives and deepen their industry
knowledge.
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About the University of
Macau and the Faculty of
Business Administration
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About the University of Macau and the
Faculty of Business Administration

Founded in 1981, the University of Macau (UM) is an international public
comprehensive university in Macao. Currently, there are more than 15,000
students at UM. English is the main medium of instruction, and 80 per cent
of its faculty members are from outside of Macao. A truly multicultural
university, UM constantly strives for excellence, UM is ranked No 180 in the
2025 Times Higher Education (THE) World University Rankings, No 14 in the
2024 THE Young University Rankings, No. 34 in the 2025 THE Asia University
Rankings, and No. 1 in the Association of Portuguese Speaking Universities.
In the 2026 Quacquarelli Symonds (QS) World University Rankings, it is
ranked No. 285.

The Faculty of Business Administration (FBA) is the oldest business school in
Macao. Its vision is“To be a world-class business faculty and create signifi-
cant impact on the business community and society we serve”, and its
mission is “To contribute to the economic and sustainable development of
Macao and beyond by advancing knowledge, nurturing business leaders,
and fostering talent in business”. FBA is committed to delivering exception-
al business education and conducting rigorous research. It holds a unique
responsibility in shaping the future economic landscape of Macao.

FBA is the only business school in Macao that is accredited by the three
major international accreditation bodies, including AACSB, AMBA and
EQUIS, as one of the 1% triple-accredited business schools in the world.
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Contact with us
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fba.enquiry@um.edu.mo

8822 4245

Room 3026a, Faculty of
Business Administration,
University of Macau, E22
Avenida da Universidade,
Taipa, Macao, China
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Visit us at:
R B aEuh:

www.fba.um.edu.mo
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