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RESEARCH PAPERS THAT RANKED ABS3 OR ABOVE

Pratt, S., Pan, B., Agyeiwaah, E., Lei, S.I., Lugosi, P., Kirillova, K.... Park,
S. (In press). Tourism myths and the dunning kruger effect, Annals of
Tourism Research. (ABS4)

Chark, R., & Wang, J. Q. (2023). Relationship Norm Moderates
Observers' Reaction to Unearned Preferential Treatment. Journal of
Travel Research. https://doi.org/10.1177/00472875231175076
(ABS4)

Kang, W. J., Tang, K., & Wang, N. L. (2023). Financialization of
commodity markets ten years later. Journal of Commodity Markets,
30, Article 100313. https://doi.org/10.1016/j.jcomm.2023.100313
(ABS3)

Yang F. X., Li X., Wong I. K. A. (2023), What happens on Facebook
stays on Facebook? Virtual surface acting in cyberspace—workplace

relationship transition, International Journal of Hospitality
Management, Forthcoming (ABS3)

Lei, S. I, Fong, L. H. N., & Ye, S. (2023). "Touch over tech": a
longitudinal examination of human touch along a travel journey.
International Journal of Contemporary Hospitality Management.
https://doi.org/10.1108/ijchm-11-2022-1372 (ABS3)
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e Xia, H., Muskat, B,, Vu, H. Q., Law, R., & Li, G. (2023). Leveraging
employee online reviews for improving hotel competitiveness in the
great resignation [Article]. International Journal of Hospitality
Management, 113, Article 103529.
https://doi.org/10.1016/j.ijhm.2023.103529 (ABS3)

Liu, M. H., S. Tian, & Zhang, Y (2023), CEO Marital Status and
Corporate Tax Planning Behavior, Review of Quantitative Finance

and Accounting, Forthcoming (ABS3)

Source: According to indexed dates, records are generated from Web of
Science (WoS), Scopus, and the FBA full-time academic staff webpage as
of 25 June 2023 and are listed in no particular order.

2 | OTHER PUBLICATION

* Davis Ka Chio FONG, “FL A Uik 1551% ¥ A13.615" [RFIE%R] 2023-06-02 A15 4X%
Prof. FONG says that although the earlier start of this year's May Day Golden Week at the end of April may have
given the impression that the gaming revenue was lower in May, this did not turn out to be the case. For details:
http://www.macaodaily.com/htm|/2023-06/02/content_1678238.htm

e Matthew Ting Chi LIU, “SRAIEF{CFES PEA 1L [RFIB$R] 2023-06-04 A11 £&H
Prof. LIU discusses how to use Al technologies to reduce production costs and improve efficiency. For details:

http://www.macaodaily.com/html/2023-06/04/content_1678561.htm

e Matthew Ting Chi LIU, “2& : I3AEE UEEI5@51F" [RFIBER] 2023-06-05 A10 T BE D

Prof. LIU discusses business strategies for a Chinese medical centre in Macao. For details:
http://www.macaodaily.com/html|/2023-06/05/content_1678832.htm

e Matthew Ting Chi LIU, “2& : IIFRE# HiZEFFEHIS" [RFIER] 2023-06-12 A10 &LHE S2&E 3R
Prof. LIU discusses business strategies for a clothing brand in Macao. For details:
http://www.macaodaily.com/html|/2023-06/12/content_1680550.htm

e Matthew Ting Chi LIU, “BEZ st Bl S EREE L [RFIEIR] 2023-06-18 A11 X STEmEER
Prof. LIU discusses how to increase repeat purchases through customer loyalty programmes. For details:
http://www.macaodaily.com/html|/2023-06/18/content_1682000.htm

o Matthew Ting Chi LIU, "% : iFEEHE R RIS [RFIBAZR] 2023-06-19 A10 & BE SR

Prof. LIU discusses business strategies for a macadamia nut company in Macao. For details:
http://www.macaodaily.com/html|/2023-06/19/content_1682184.htm

 Matthew Ting Chi LIU, “22% : THREREE #MAER1E" [RFIBR] 2023-06-26 A10 X% 2ES
Prof. LIU discusses business strategies for a shop selling Japanese branded clothing and groceries in Macao.
For details: http://www.macaodaily.com/html/2023-06/26/content_1683747.htm
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1 | HIGH QUALITY RESEARCH OUTPUT

FBA encourages and supports high quality research. Our colleagues continue to publish their
research in leading journals. We would like to share with you the following works of our
researchers who recently published ABS4*, ABS4, FT50, UTD articles.

Prof. Fangyuan CHEN (BR75 [El$3#%), Associate Professor in the Department of Management and
Marketing, published an article entitled ““Want” versus “Need”: How Linguistic Framing Influences
Responses to Crowdfunding Appeals” in collaboration with Prof. Lei SU, Prof. Jaideep SENGUPTA

and Prof. Yiwei LI, in Journal of Consumer Research (ABS4*, UTD, FT50). Journal of Consumer
Research

Paper abstract:

This research uses a crowdfunding context to examine when and why a simple difference in
frame—using “want” versus “need” in the request—affects funders’ compliance with an appeal for
contributions. Building on the semantic framing and psycholinguistics literature, we propose that
using “want” (vs. “need”) signals that the fundraiser is a relatively less (vs. more) dependent
person. This perception difference then exerts opposing effects on the two major forms of
crowdfunding appeals. For reward-based appeals, in which fundraisers promise a return on
contribution, funders have a for-profit (i.e., incentive-seeking) goal and are more willing to
contribute to a less dependent fundraiser. In contrast, for donation-based appeals, in which no
incentives are promised by the fundraisers, funders are primarily motivated by a nonprofit (i.e.,
helping) goal and are more willing to contribute to a fundraiser who is seen as more dependent

Journal of

Vocational
Behavior

on help. Therefore, we predict that a “want” (vs. “need”) frame is more effective in reward-based Journal of Vocational
(vs. donation-based) crowdfunding. Results from two large-scale observational studies and four Behavior
experiments support our predictions and also illuminate the underlying mechanisms. Collectively,

the findings contribute to the literature on semantic framing and crowdfunding and also offer F"f)' =
practical implications for fundraisers, marketers, and policymakers. | )-{ gy

For details: https://doi.org/10.1093/jcr/ucad033 ‘\

Another article entitled “You've got mail! How work e-mail activity helps anxious workers enhance )

performance outcomes” in collaboration with Prof. Bonnie Hayden CHENG and Prof. Yaxian
ZHOU, in Journal of Vocational Behavior (ABS4).

Paper abstract:

Despite workplace anxiety being a common experience of daily work life that is increasingly
reliant on technology, we lack knowledge of technology-based job demands that prompt its
occurrence. Drawing on theorization on workplace anxiety and integrating literature on
information and communication technologies, we consider telepressure and normative response
pressure as internal and external between-person sources of daily workplace anxiety. We further
present a model of how employees adaptively (vs. maladaptively) respond to workplace anxiety
on days they experience workplace anxiety, where anxiety prompts: (a) work e-mail activity, a self-
regulatory behavior facilitating performance outcomes; and (b) non-work e-mail activity, a
behavior that disengages employees from their work, debilitating performance outcomes.
Utilizing a multilevel, time-lagged experience sampling field study across 10 workdays (Level 1 N
= 809; Level 2 N = 96), we identify telepressure as a significant contributor of daily workplace
anxiety. Further, we found support for an adaptive function of workplace anxiety. On days
employees experienced workplace anxiety, their personal initiative and citizenship behaviors were
enhanced through behavioral regulatory activity manifested in work e-mail activity. This indirect
effect was strengthened for employees perceiving higher (vs. lower) work e-mail centrality. This
research advances understanding of the adaptive function of workplace anxiety, such that
employees are active drivers of their daily experiences of workplace anxiety.

Prof. Fangyuan CHEN

For details: https://doi.org/10.1016/j.jvb.2023.103881
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Prof. Kao SI (& & #{ #& ), Assistant Professor in the Department of Management and
Marketing, published an article entitled “Affiliation bias in peer review and the gender gap” in
collaboration with Prof. Yiwei LI, Prof. Chao MA and Prof. Feng GUO, in Research Policy
(ABS4*, FT50).

Paper abstract:

We document an affiliation bias in top Chinese journals and the gender gap in the current
affiliation effect. We find that papers written by researchers who are affiliated with the
journals' host institutions on average receive fewer citation counts than those written by non-
affiliated researchers. Moreover, we show that this affiliation bias is greater for men than for
women. We propose that the current effect can be accounted for by a social capital
mechanism, and we provide evidence consistent with our proposition. In addition, the results
of our analyses demonstrate heterogeneity of the affiliation bias and the gender gap with
regard to researcher status. We discuss alternative mechanisms of the current effect and
implications of our research.

Research Policy

For details:https://doi.org/10.1016/j.respol.2023.104797

A

Prof. Kao SI

Prof. Jing XIE (:51&8##%), Associate Professor in the Department of Finance and Business
Economics, published an article entitled “Innovation beyond firm boundaries: Strategic
alliances and corporate innovation” in collaboration with Prof. Thomas J. CHEMMANUR
(Professor of Finance and Hillenbrand Distinguished Fellow at Boston College) and Prof.
Yao SHEN (Assistant Professor of Finance at City University of New York), in Journal of
Corporate Finance (ABS4).

Paper abstract:

In this paper, we empirically analyze how strategic alliances affect the innovation output of
the firms forming the alliance. We find a positive effect of R&D-related strategic alliances on
corporate innovation, as measured by the quantity and quality of patents filed. This effect is
stronger for firms led by CEOs with higher general managerial skills, firms with greater Journal of Corporate Finance
experience from earlier alliances, and firms operating in R&D-intensive industries.

Furthermore, the innovation-fostering effect of strategic alliances is more pronounced if

alliance partnering firms share a common institutional blockholder or have a higher degree

of technological proximity. We also document, for the first time in the literature, a unique

contractual mechanism through which firms share the benefits of innovation with their "‘4.‘

alliance partners, namely, “co-patenting.” ‘3

For details: https://doi.org/10.1016/j.jcorpfin.2023.102418

Prof. Jing XIE
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e MEET OUR DBA/EMBA STUDENTS

The Doctor of Business Administration (DBA) programme and the Executive Master of Business Administration (EMBA)
programme are executive degree programmes that aim to assist middle to senior business executives to strengthen theirs
entrepreneurial and managerial capabilities. This section is dedicated to introduce outstanding students from these two
programmes and share their stories with you.

1 | STUDENT SHARING

Teaching and Learning

[(RADBARLERR] 35 | BEILIR FREH

5 M2021FEAERPFIABRITHEERL (DBA) B2IRE - RELRPAMEREEEEFARAT (UTHBREE
) BEER > BEASEESREXRTSBMEETEMN « BREEARAEMRREEZKER » KBEPRIFEKRE « FEE
IRRE  BERBEUSHI RN - TENFIREBMERY - RARE - SEMER - KERFTENLE - ZRERERR
“EIIREAEHERAYY . "MERBEOERAY > RNV BEEITRRNERBETEBRAN. BREAREBRES". EHES
BRBRAA"RETES - FEEEESEE Q0B EEENHEKETHRERERE) (EBRKEMI 2 E T
BRE > BHEEFELIR) - (ARAFEFXEMNER) - BBRSFLEENERIIKR > BERETROATIERR 4
R WHEAIEHEAEF « ARERHEENM18IRUAEE(FHE » AN ENBERRNE SARIAFTREAIE  TERK > HHEE
EREBRANEERNE R  RPIEAZTHIXIEIRE « EFhR LHNEREDRI T HRARSARZ LHRE - ERIEPIX
BEAEESNAENESSR » ERMMOHEENEEEN » BFREEHCBIBTRMIABNEBNEING S > BiARM
815r B B 5 A A A S 3 R RABRAAS

IEEERITT - ORI

BEE2012FHEPSERERT SRR > BBLIRERMBIIREN SHEHE S BNERE » KNERSHEMESE « 24
TRHESNEENREMERESE - BEFRERER T ATE 2+ eI ERE » RIL T IR » AERAEE
BESNEKEENIRRRFEERMA - #5TREY 7R ENRES EERREM » BhERERBRARMEMSIE > HE
SIE108ER 1 miE > mERREE TERN1EXTRERE  SERBHAESIEnERZHNEMY — » RRZEMNAERESE
AARELORHEZNERHARE - BT SRARERMERRERESHARNY 0 BEREN T SRARERGTEEEER
BAEB10%NEMBE > BAHARBELREERETHR - EENFRELFN A > RAEINIARERAREEER « RZEH
RERBWESE « RABEREXRTZENZORTS

DRHLE  ARAH

OEBETHRE » PEEETERIIENARE « Bkl - RKERERZE - BHERME - KERFEUMALERT TEREER
HE > BESTlREHTER > FAPAELE > A NEEES > BITHREERERERH > BERFIKBEHE
FED - @ILER > BEEBKTERKBE200RA » SEESIEM260E T » KEESEEDL4508 7T » Rt Gomkik
BRARKIS00RETT - PEEELRER 2ENACEXENER. 2EREESNBERETHREREERE". 2021F
BEERERRIEER". BREKEREALE". "SRERKEABEREEN". SRERBEHIETEERRER". 5
AREIRERERZTMET - BFEAAESEEE ARBT BEET MR BN ERETEENFIREEN

HEH S T
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20214§9A18-

Mr. Tao HAN Mr. Tao HAN (back row right two) with the
FBA DBA 2021 Intake group of DBA students (2021 intake)
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RUEIRK - {EREASHR

AR ARPIRBRMT —EIFEERANTATE  cAEZSTERNXILER « BENMEMEMIE » BPIAEHIDBA
K517 KERERMENEBFNEERBAN » FEEIJLUAEEM » HEEE - IEEX » a7 th—REERENIHE
ER—EMNEMBHE - BRE - RERTEANBRMANMEESENBRINIBEE - ERILIADBARSfIRHERN
REMBIFNEE > (BEHRE) ~ (BEEHAR) - (BRSHAGEE) - (FREE) FREFMAILIGERT
REREERBVRIH > HRESHER - ERNVER - ERNATRIEME > KMBUBA > EFMIEET(FEL - DBANFE
RETESRE  SRERRE - £/ BARE - SKiEEE > BRRE2MERRERR  BMZHES > it
BEEMS ERRTEENER - BBTRANEE » AXBRFMER LT EERK « 7t~ RimENDNBRET » HELE
AEFPEEHEEREMHECHN—DNE » BEHRFHMESE T EERNERRK - RPFIFFENEBRXZEENERR
HE S BNERTEEREE > REEERERMNBIBTRADBANZ BN B FNFELS N » BESHEMER » AR
ANEBRRAEENEREEHEZBIOMAME - MEERMEERNER -

Mr. Tao HAN, admitted to the Doctor of Business Administration (DBA) Programme of the Faculty of Business
Administration (FBA) of the University of Macau (UM) in 2021. He is currently the chairman of “&&E", with a professional
master degree in the School of Management of Hainan University, and an entrepreneur consultant at the Hainan Provincial
Corporate Governance Research Institute. He mainly engaged in the development of tourism real estate, modern agriculture,
high-tech industry, general health and other industries. He has successively won several honors such as the “Outstanding

" u

Contributors to Rural Revitalization”, “Outstanding Contributors to Poverty Alleviation” at the national level.

= NEWS

1 MBA STUDENTS SHENZHEN TRIP

Teaching and Learning

UM Year 1 Master of Business Administration (MBA) students organized a field trip to Shenzhen for 5 company visits plus a
guest sharing during 19th-21st May 2023. They also visited Tsinghua Shenzhen International Graduate School (SIGS) and
interacted with Tsinghua MBA students. They attended a lecture of “Operations Management” and experienced the
Tsinghua’s teaching atmosphere.

The purpose of this field trip is to let MBA students learn competitive advantages of Shenzhen advanced technological
companies, to exchange ideas with the companies’ managers, and to broaden their network with representatives from those
companies, and with the MBA students and their teachers at Tsinghua SIGS. Most importantly, our MBA students learnt and
appreciated the strength of our mother nation in the areas of financial capital and innovative technological advancements.

The 5 companies MBA students visited include Kingdee (the world’s leading Enterprise Resource Planning service provider),
Huawei Kunpeng (ZE % #E ll8 ) Exhibition Hall (Chinese chip’s development and holographic display), China Electronics
Corporation (No cyber security attack during 2022 Beijing Winter Olympics due to its world-class hardware & software), Bank
of China (BOC Shenzhen branch)’s Technological innovation enterprises finance and operations department (interacting
with the vice president and the dean of Guangdong greater bay area BOC financial institution), Enjoy Align Technology (its
founder is an entrepreneur as well as a PhD in biomedical sciences from UM and we learned his success factors).
Furthermore, we have a guest sharing from Ms. Yu (a digital media expert who worked for renowned technology companies
including Baidu) to share how to foster branding in mainland China.

;—IH-'"Ml--_- -
o

o)

MBA students at Tsinghua Shenzhen MBA students at Kingdee MBA students at China Electronics
International Graduate School (SIGS) Corporation
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2 | FBA DISTINGUISHED SCHOLAR SEMINAR “ HOW LABOR MARKET COMPETITION SHAPES
WORKPLACE INFORMATION ON SOCIAL MEDIA: EVIDENCE FROM GLASSDOOR REVIEWS” BY
PROF. LIANDONG ZHANG

Teaching and Learning

The Business Research and Training Center (BRTC) hosted an FBA Distinguished Scholar Seminar (DSS) on 27 June. The
seminar was presented by Prof. Liandong ZHANG (RE# ##2), the Lee Kong Chian Professor of Accounting at the
Singapore Management University, and was titled "How Labor Market Competition Shapes Workplace Information on Social
Media: Evidence from Glassdoor Reviews"

The seminar provided valuable insights into the impact of labor market competition on the quality and informativeness of
workplace information available on social media platforms. These findings highlight the strategic management of workplace
information on social media platforms by firms, potentially leading to inflated reputations without substantial improvements
in actual workplace practices. The seminar sparked discussions on the importance of critically evaluating information
available on social media, particularly in the context of labor market competition. The seminar attracted a diverse audience of
researchers, academics, and students, fostering knowledge-sharing and promoting meaningful dialogue on the effects of
labor market dynamics on workplace information. For more information on the upcoming Distinguish Scholar Seminar,
please visit: https://fba.um.edu.mo/seminars/

E gy w

k; Wil

How Laber Market Compatition Shapes Workplace
Information on Social Media:

Ewidents from Glasdoor Resiews

-, B

Prof. Liandong ZHANG shared his research

3 | MEETING OUR NEW FACULTY MEMBER

Teaching and Learning

We are very glad to introduce our new faculty member - Prof. Wenyang ZHANG (3R X35
$#%), Chiar Professor in Business Intelligence and Analytics, who recently joined the
Department of Accounting and Information Management of the Faculty of Business
Administration in June 2023.

Prior to joining UM, Prof. ZHANG served as the Chair in Statistics at the Department of
Mathematics of the University of York for over 10 years. His research focuses on High
Dimensional/Big Data Analysis, Financial Data Analysis, Nonparametric Modelling,
Nonlinear Time Series, Survival Analysis, Functional Data Analysis, Spatial Data Analysis,

N L ' /\ -/ Multi-level Modelling and Structural Equation Models. He has published multiple papers
o A .. and currently the associate editor on the Annuals of Statistics (ABS4*) and Journal of
Prof. Wenyang ZHANG Business and Economic Statistics (ABS4).

Let’'s welcome Prof. Wenyang ZHANG and we highly appreciate your support to Prof.
ZHANG.

For more information of Prof. ZHANG, please visit:
https://fba.um.edu.mo/faculty/wenyangzhang/
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We are very glad to introduce our new faculty member - Prof. Yifan JIAO (F£E— L3
$2), Assistant Professor in Business Intelligence and Analytics, who recently joined
the Department of Accounting and Information Management of the Faculty of
Business Administration in June 2023. Prof. JIAO received her PhD degree in
Innovation and Information Management from the University of Hong Kong.

Her research focuses on Digital Economy, Digital Platforms, Online Games and
Service Operations Management. She was awarded the Research Excellence Award
in University of Hong Kong in 2022.

Let's welcome Prof. Yifan JIAO and we highly appreciate your support to Prof. JIAO.

Prof. Yifan JIAO

For more information of Prof. JIAO, please visit:

4| PHD ORAL DEFENSE

Research

Ms. Nian LIU (8] ;&) has presented her PhD thesis on 26 June 2023
and, shortly, she will be conferred the Doctor of Philosophy degree.
Ms. LIU, supervised by Prof. Guogiang LI (ZE38¥#%) completed
her oral defense with the title “An applied economic study of E-
Commerce, Fintech, and Digital Economy”.

ImEasn
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Ms. Nian LIU (left four) with the examination
committee
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