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Programme

Introduction
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Master of Science in International Integrated Resort Management aims to provide students an opportunity
to learn both the gaming and non-gaming operations within an integrated resort content. Students will be
able to apply the integrated resort knowledge anywhere in the world and particularly in the regions that
are dedicated to the sustainable development of integrated resorts.
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Programme Objectives

Briz HEY

e Deepening and updating students’ understanding e MERIBEBATNERBRBLEELR
and knowledge in the hospitality and gaming A A ﬁﬂ%# KR RHEGRESERNERER
area especially within the integrated resort A O 6 B
management field;

® Integrating theoretical knowledge with practical e MEERMBREERERUMBBETELE
applications so as to enhance students’ decision- RR R BFRE HEARRIT
making and corporate strategy formation skills;

* Preparing students to cope with the ever- o RELREBEBOTEAMBENT R - LEM
changing demand of the industry, especially to BHEHAREERNIEMKERMTZEE
strengthen their ability to take up a strategic role HMATHRIRAES

and executive positions in an integrated resort/
tourism destination;

¢ Providing students with solid training in integrated o EHLSASERNEENBEEEERE » MNIiL
resort management in order to complement and SERMABLEFIE S ENME
enhance their existing knowledge base;

e Developing students’ analytical skills in solving o HIBEBA Y SIS BHMAER S T/
hospitality and gaming related problems in their MEAS ZRER B EEENEES -
daily workplace.



Programme

Features
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This unique MSc programme is a brand new
concept with a focus on integrated resort
development and management across regional
and global jurisdictions. The course is delivered
by experienced faculty members and renowned
scholars with strong backgrounds on hotel
operation and hospitality management who are
able to blend in theories with practical insights.
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Programme Information
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Senior hospitality industry executives from
different areas are invited as guest lecturers to
share their working experience on operation and
management strategies within integrated resorts,
providing opportunities for students to enhance
their market sensibility and planning ability, and
insights into major trends within gaming, lodging
and other non-gaming management components.
This way, students are encouraged to keep pace
with the rapidly evolving integrated resort sector.
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The normative study period of the programme is 2 years. The medium of instruction is English. Classes will mainly

be held on weekday evenings and on weekends.
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Admission
Requirement
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Admission is open to applicants who hold a bachelor’s degree from an accredited
institution in any areas of undergraduate study. Other admission requirements
will be in accordance with the Admission Regulations Governing Master’s Degree
& Postgraduate Certificates/Diploma Programmes of the University. Applicants are
required to provide a testimonial of English as the medium of instruction issued by
their undergraduate university or TOEFL, IELTS or CET6 scores as a proof of English
proficiency. Managerial/Supervisory experience is highly preferred.

For students who have less than 2 years managerial/supervisory working experiences
and are not working full time, they are required to undertake an internship course
of 560 hours.

Students who have less than 2 years managerial/supervisory experience at the time
of application but are working full time may be able to waive from the internship
course upon showing adequate justification to do so to the University. All other
exempt or waive cases will be subject to special approval on a case by case basis.

Please refer to the website of the Graduate School for more details:
https://grs.um.edu.mo/index.php/prospective-students/
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Curriculum
PRFE i BL

Students are required to complete at least 36 credits,
which include writing a project report, and successfully
complete their report presentation. A cumulative GPA of

2.7 or above is required for graduation.

Core courses (24 credits)

* International Integrated Resorts Management

* International Hospitality Marketing Management
* Gaming and Casino Operation Management

* Managerial Finance in Integrated Resorts

* Integrated Resorts Management Internship

* Research Methods

* Project Report

Electives** (Choose 4 electives - 12 credits)

* Meeting, Incentive, Convention and Exhibition Management

* Event and Entertainment Management

* Food and Beverage Management

* Lodging Management

* Hotel Revenue Management

Managing Human Resources and

Personnel Psychology in Integrated Resorts
Cross Cultural Gambling Psychology

Travel and Tourism Management

Retail Management in Integrated Resorts
Strategic Management in Hospitality Industry
Special Topics in Integrated Resorts

Service Quality Management in Integrated Resorts

in Integrated Resorts

* Information Technology in Tourism and Hospitality Industries

Financial Reporting*
Service Operations*®
* Global Business*®

*Students may enroll either one of these MBA / MSc in
Accounting courses as electives.

**The above courses will be offered subject to the number
of student enrolment and the availability of the instruc-
tors.

Note:

The offering of the above courses is subject to changes.
The above curriculum is subject to the successful registra-
tion of the programme.

For the most updated programme and curriculum details,
please visit the following website:
https://fba.um.edu.mo/pgraduate/iirm/

Direct Marketing and Customer Relationship Management
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Internship
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In order to enhance students’ knowledge in the industry, students who
have less than 2 years supervisory or managerial working experiences are
required to undertake an internship course of 560 hours. These can prepare
them with experience, skills and working attitude before they start working
in the real work environment.
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Other Activities Related to the Programme
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There is an optional business field study trip in the
programme which enables students to interact with
executives and employees of companies in other cities
or countries. It enables them to have a clear picture of
the whole concept of integrated resorts. In addition,
students will learn from experts about the up-to-date
information in the industry.

Furthermore, students may also have chances to attend
integrated resort related conferences to share their
views and to know more about the industry.

AREBRUABEELSREZY BETEHAER
EERSHE - IZR AR ML B HE M E R M TR
AETHRABNBERZRNEE » SESHFIHE
REoERNBREEZEN THE - 1o - BETRA
MEXEALEE  KMESRMNITEEM -

BItER  SEEAKERS 2 AFHEIRGESE
BAYNER  ZBRMOMANERLIREESEITHRN

=) i
Bith ugjz °



About the University of
Macau and the Faculty of
Business Administration
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About the University of Macau and the
Faculty of Business Administration

Founded in 1981, the University of Macau is an international public
comprehensive university in Macao. There are more than 12,500 students.
English is the main medium of instruction, and 80 per cent of its faculty
members are from outside of Macao. A truly multicultural university, UM
constantly strives for excellence, UM is ranked No. 193 in the 2024 Times
Higher Education (THE) World University Rankings, No. 26 in the THE
Young University Rankings, No. 37 in the THE Asia University Rankings,
and No. 1in the Association of Portuguese Speaking Universities. In the 2024
Quacquarelli Symonds (QS) World University Rankings, it is ranked No. 254.

The Faculty of Business Administration (FBA) is the oldest business school in
Macao. Its vision is “To be a model world-class business faculty and create
significant impact on the business community and society we serve”, and
its mission is “To contribute to the economic and sustainable development
of Macao and beyond by providing leadership in business education”. FBA
aims to nurture talents for local business community and contribute to the
future economic development of Macao.

FBA is the only business school in Macao that is accredited by the three
major international accreditation bodies, including AACSB, AMBA and EQUIS,
as one of the 1% triple-accredited business schools in the world.
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Contact with us
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fba.enquiry@um.edu.mo

8822 9957

Room 3026a, Faculty of
Business Administration,
University of Macau, E22
Avenida da Universidade,
Taipa, Macao, China
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Visit us at:
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www.fba.um.edu.mo
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