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1 | RESEARCH PAPERS THAT RANKED ABS3 OR ABOVE

e Liu, J., Shi, W,, Zeng, C., & Zhang, G. (2023). Does public firms’
mandatory IFRS reporting crowd out private firms’ capital
investment? Journal of Accounting Research, forthcoming. (ABS4*,
UTD, FT50)

e Zhang, L., Van Iddekinge, C.H., Ployhart, R. E., Arnold, J., & Jordan, S.
(forthcoming). The definition and measurement of human capital
resources: A content and meta-analytic review. Journal of Applied
Psychology. (ABS4*, FT50)

e Sun, Q, Cheng, X,, Gao, S., Chen, T. & Liu, J., (2023), Sunshine-
induced mood and SEO pricing: Evidence from detailed investor bids
in SEO auctions, Journal of Corporate Finance, Forthcoming (ABS4)

e Zhang, X., Zhang, X. X,, Liang, S., Yang, Y., & Law, R. (2023). Infusing
new insights: How do review novelty and inconsistency shape the
usefulness of online travel reviews? Tourism Management, 96, Article
104703. https://doi.org/10.1016/j.tourman.2022.104703 (ABS4)

e Lowry P, Xiao J.J., & Yuan J. (2023). How Lending Experience and
Borrower Credit Influences Rational Herding Behavior in Peer-to-Peer
Microloan Platform Markets. Journal of Management Information
Systems. Accepted. (ABS4, FT50)

e Ma, C., Rogers, J., & Zhou, S. (2023). Modern Pandemics: Recession

and Recovery. Journal of the European Economic Association.
https://doi.org/10.1093/jeea/jvad019 (ABS4)
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e Zhang, H. Y., Chen, J. J., Kwak, K., & Wu, X. B. Intellectual property
crises induced by incumbent firms and latecomer firms' catch-up
performance: evidence from different sectoral environments. Industry
and Innovation. https://doi.org/10.1080/13662716.2023.2176294
(ABS3)

e Cheng, C. S. A, Li, X. H, Xie, J., & Zhong, Y. X. Accounting conservatism
and common ownership by dedicated institutional blockholders.
Journal of Business Finance & Accounting.
https://doi.org/10.1111/jbfa. 12681 (ABS3)

e Agnes Cheng, C. S,, Xie, J., & Zhong, Y. (2023). Common institutional
blockholders and tail risk. Journal of Banking & Finance, 148, 106723.
https://doi.org/https://doi.org/10.1016/j.jbankfin.2022.106723 (ABS3)

e Zheng, Y., Shi, G, Zhong, H., Liu, M., & Lin, Z. (forthcoming). Motivating
strategic front-line employees for innovative sales in the digital
transformation era: The mediating role of salesperson learning,
Technological Forecasting and Social Change (ABS3)

¢ Li,J, Zhang, LL, & Mao, K (Forthcoming), ‘A dynamic perspective on job
knowledge characteristics during the COVID-19 pandemic’,
Management and Organization Review. (ABS3)

Source: According to indexed dates, records are generated from Web of
Science (WoS), Scopus, and the FBA full-time academic staff webpage as of
26 March 2023 and are listed in no particular order.
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Davis Ka Chio FONG, “Zs#tll[E RRER[FE4.3% 2F | piEMIBRAGFHE" [RFIAFR] 2023-02-25 A11 &5
Matthew Ting Chi LIV, "RAEREM EERESFHIHAE N "= HE BNRIRIEEREE" [RFIHR] 2023-02-27
AQ5 R

Matthew Ting Chi LIU, “2% : s&:A%K B EE IEAER" [RPIER] 2023-02-27 A10 &%

Matthew Ting Chi LIU, “2% : BB AEEEEHE L [RPIATR] 2023-03-06 A14 2%%

Henry Chun Kwok LEI, “Fundo soberano para nao repetir perdas de 2022 [Plataforma] 2023-03-10 P07-09
Matthew Ting Chi LIU, “22% : #EEEEZRERABIHE" [RFIAER] 2023-03-13 A14 K7

Li MIAO and Davis Ka Chio FONG, “Contribuicdo do metaverso para o turismo de Macau ainda pela raiz
[Plataforma] 2023-03-17 P4-5

Matthew Ting Chi LIU, "8 : {hRmE ¥ E EFER" [RPIER] 2023-03-20 A10 &7

Ricardo Chi Sen SIU, “ERHRERE #1151 MEE SMEHESSRE—ET [m&] 2023-03-24 A01 Z[]
Glenn James MCCARTNEY, “Podem os influencers ajudar o turismo de Macau? [Plataforma] 2023-03-24 P7-9
Matthew Ting Chi LIU, “2%& : $Ti&"F TIBHSE" [RFIHR] 2023-03-27 A10 455K
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III HIGH QUALITY RESEARCH OUTPUT

JeEmaL AT
COMIIMIR FEYEN DUO LR

FBA encourages and supports high quality research. Our colleagues continue to publish their
research in leading journals. We would like to share with you the following researchers who
recently published ABS4*, ABS4, FT50, UTD articles.

Prof. Fangyuan CHEN (PR /5 [B1#%#%), Associate Professor in the Department of Management
and Marketing, published an article entitled “Robots or humans for disaster response? Impact
on consumer prosociality and possible explanations” in collaboration with Prof. Szu-Chi
HUANG, in Journal of Consumer Psychology (ABS4*, FT50).

Paper abstract: Journal of Consumer
Hurricanes, wildfires, pandemics, and other disasters have taken millions of lives in the past Psychology

few years and caused substantial economic losses. To tackle these extraordinary
circumstances, governments, organizations, and companies seek assistance from both
humans and high-technology machines such as robots. This research report documents how
highlighting robots' (vs. humans') helping behaviors in disaster response can affect
consumers' prosociality, explores driving mechanisms, and tests solutions. Study 1 found that
consumers donated fewer items of clothing after watching news highlighting robots' (vs.
humans') assistance in a mudslide disaster. Featuring the COVID-19 pandemic, Study 2 further
showed that this decrease in prosociality occurred because reading about robots' assistance
felt less encouraging/inspiring to consumers. Studies 3A-3C (and a supplemental study)
explored multiple mechanisms and identified a key driver for the backfire effect—a lower
perception of courage in disaster response robots. Accordingly, Study 4 tested three theory-
driven solutions to raise the perceived courage in robots to increase consumer prosociality. Prof. Fangyuan CHEN

For details: https://doi.org/10.1002/jcpy.1338

o G Prof. Kao SI (5] % ¥(#%), Assistant Professor in the Department of Management and
‘g s ORGANIZATION Marketing, published an article entitled “The Fundamental Recruitment Error: Candidate-
Recruiter Discrepancy in Their Relative Valuation of Innate Talent versus Hard Work” in

“g F ﬁﬂ it E collaboration with Prof. Xianchi DAI, in Organization Science (ABS4*, UTD, FT50).

El | ’ . i Paper abstract:

Innate talent and orientation toward hard work are highly important personal attributes

E l : ) . with respect to workers’ productive capabilities. In this research, we identify a discrepancy
! 'J between job candidates and recruiters in their relative valuation of these two attributes.

. r M 1 ' While innate talent is valued relatively more by job candidates than recruiters, the opposite
——— is true for orientation toward hard work. We propose that the discrepancy is rooted in a
Organization Science misalignment of the fundamental motivations of the two parties in the job market. In

seven studies (four pre-registered), which include randomized trial experiments and quasi-
experiments and use real life recruiters and job seekers (across a total of 112 industries)
as participants, we provide evidence of the current effect and its underlying mechanism.
Studies TA—1C demonstrate the negative consequence of the discrepancy on job market
efficiency, showing that it can lead candidates to adopt impression management
strategies that lower their chance of getting the job. Studies 2A and 2B show that full-time
workers consider career potential to be associated with both innate talent and hard work
but position performance to be more strongly associated with hard work than innate
talent. Finally, Studies 3A and 3B indicate that candidates are relatively more career-
focused while recruiters are relatively more position-focused, and that this difference in
& their relative focus mediates the current discrepancy. Implications of the present research
Prof. Kao Sl for both job candidates and recruiters are discussed.
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e MEET OUR DBA/EMBA STUDENTS

The Doctor of Business Administration (DBA) programme and the Executive Master of Business Administration (EMBA)
programme are executive degree programmes that aim to assist middle to senior business executives to strengthen theirs
entrepreneurial and managerial capabilities. This section is dedicated to introduce outstanding students from these two
programmes and share their stories with you.
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1 | STUDENT SHARING

Teaching and Learning

iR E > R2022F B ERPIAZ T HEIERELT (EMBA) 25812 » fhas
REXREEARS  HEESLETARB4AXESTEERBESEESEW
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4 1785917 = Sharing0S Holdings Limited, M 18 T 28t 514508 =20
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BRI o

Mr. Bin WANG, FBA EMBA 2020 intake
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TIEHI% 28 A (Hestia Robotic) » W HILRAMBE K& E KA FE S 14
i%°ﬁﬂ%§ﬁ'x5§%ﬁk%ﬂ’ﬁ%§2ﬂﬂc TREVERT » HT‘EMBA.I:E’JDE%-I-%H:&
2 BB RAEVEE ARKEITRE o isHRPIARBRESRIER
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# s Group Photo of EMBA students (2022
HYME T 7% intake), Mr. Bin WANG (back row left one)
and Prof. Siew Huat KONG (left three)
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REMINRRZEE > ATUEMEX AN AARIEERRMBREDIZESE
MEBEAZRE > WRRBRHIZEE - TREFREMEIKESE > EMBAZR
ERAEHEEN » BREREXEERFEFLAAILN—IR  REEZESIK
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LHRMATOABIZENEL o
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Mr. Bin WANG, joined the Executive Master of Business Administration
(EMBA) programme, Faculty of Business Administration, University of Macau
in 2022. He graduated from Tongji University with a bachelor's degree, and
later received investment from Fudan University, and established " LSRR %5
ER £ A BR/AF". During his tenure, he won the 2013 Forbes 30U30 honor,
and his team participated in the construction of VR exhibition projects for
several international pavilions at the Shanghai World Expo in 2009.

In 2010, he jointly established the game company "E[E# 4", and launched
the 3D competition "3D Tank" (Tanki Online) that has accumulated 140 million
registered users after years of development. Currently, his business has
expanded to 16 countries around the world. In September 2021, Wang Bin co-
founded Hestia Robotic and joined the wave of Al technology revolution.
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III UM RANKED TOP 100 IN THE 2023 QS WORLD UNIVERSITY RANKINGS FOR HOSPITALITY AND

LEISURE MANAGEMENT

Teaching and Learning Business Engagement

On March 22, 2023, QS released its latest ranking results, and The University
of Macau (UM) is ranked within the top 100 globally in the QS World University
Rankings in the “Hospitality and Leisure Management” subject, with a ranking
range of 51-100. The ranking highlights the strengths and capabilities of UM
in the field of hospitality and leisure management.

The Department of Integrated Resort and Tourism Management (DRTM) at
the Faculty of Business Administration, University of Macau, was established
in March 2019. As a young and vibrant department, DRTM has already
demonstrated strong talent development and research capabilities and has
made landmark contributions to the tourism and hospitality industries. DRTM
aspires to develop the next generation of leaders in integrated resort and
tourism management, engage in quality and innovative academic research,
and continuously contribute to the sustainable development of the industry
and community locally, regionally, and globally.

For more details, please refer to:

https://fba.um.edu.mo/um-ranked-top-100-in-the-2023-gs-world-university-
rankings-for-hospitality-and-leisure-management/

UM ranked top 100 in the 2023 QS World
University Rankings for Hospitality and
Leisure Management
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DEPARTAMENTD DE GESTAD DE RESORTS INTEGRADOSS E TURISMO
DEPARTMIENT OF INTEGRATED RESORT AND TOURTSM MANAGEMENT

The Department of Integrated Resort and
Tourism Management
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0| IHEEEL(DBA)RIRE LSBEEEGMINRN
The DBA PROGRAMME INFORMATION SESSION WAS
SUCCESSFULLY HELD IN SHANGHAI

Teaching and Learning

RPIRBTRHEESRIN3A26 A LiBMIEN " T EIE G (DBA) R URIE
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The Doctor of Business Administration (DBA) programme Information Session
was successfully held in Shanghai on March 26. The session aimed to provide
interested applicants in pursuing the DBA programme with comprehensive
information about UM and the latest updates on the courses and programme.
Around 80 senior entrepreneurs and executives attended this event, including
participants recommended by current students. The management team of the
Faculty of Business Administration highlighted the UM's academic and
research achievements, as well as its internationalization advantages, and
emphasized the DBA programme's unique features, structure, and advantages.
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AFFECT RESPONSE TO MORAL TRANSGRESSIONS

Teaching and Learning

) MARKETING SEMINAR EXPLORES HOW CONSUMER PERCEPTIONS OF BRAND INTENTIONS

On March 20, 2023, the Department of Management and Marketing successfully held the Departmental Seminar
"Nice Brands Finish First: Consumers Support Well-Intentioned Brands More Than High-Ability Brands Following
Identical Moral Transgressions". Prof. Yexin Jessica LI was invited to deliver the seminar.

Prof. Yexin Jessica LI presented her study Prof. Yexin Jessica LI presented her study

Prof. Yexin Jessica Ll is a marketing professor at the University of Kansas. Her substantive interests are in social
perception, corporate social responsibility, and prosocial behavior. She has published dozens of peer-reviewed
articles with thousands of citations in top journals in psychology and business, including the Journal of Marketing
and the Journal of Consumer Research, where she serves on the editorial review board. In the seminar, she shared
her research project regarding how consumers respond to moral transgressions allegedly committed by brands
that are perceived as having either good intentions or high abilities. Her research team found that well-intentioned
brands garner more consumer support than high-ability brands following the same moral offenses. This effect is
robust across different industries and real, hypothetical, severe, and mild transgressions.

‘ " Wﬂ

M \\I\\ H|J| HHM Ll

| U

3

Professors and students engaged in lively discussions
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4 | PROFESSOR JEAN CHEN DELIVERS KEYNOTE SPEECH ON ESG AT INTERNATIONAL CONGRESS
OF FINANCE AND TAX, TURKEY

Research Service

Prof. Jean CHEN (PR i % #{#%), Chair Professor in Accounting and Finance, Faculty of Business Administration,
UM, was invited to deliver a keynote speech at the International Congress of Finance and Tax , Turkey on March
10 to 11, 2023. The focus of her speech was on the development of ESG (Environmental, Social, and
Governance) and the challenges ahead.

In her speech, Prof. CHEN highlighted the evolution of ESG and its increasing importance in today's world. She
also discussed the challenges that industry faces in implementing ESG in practice and the opportunities for future

academic research in this area.
-
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Prof. Jean CHEN delivered the keynote speech at
the International Congress of Finance and Tax

IEI PHD STUDENT JING HU PUBLISHED STUDY IN THE JOURNAL OF
Iuﬂ % TRAVEL RESEARCH

OURNAL OF

'l'I‘HAVEI. RESEARCH

| ' The Department of Management and Marketing is pleased to announce that Ms.
Jing HU (#8 #% & =), a PhD student of marketing, has published an article
entitled "Seize the time! How perceived busyness influences tourists' preferences
for destination advertising messages" with Prof. Chen YANG in the Journal of

Travel Research (ABS4). The study explores the effectiveness of destination
Journal of Travel Research advertising based on construal level theory and highlights the importance of

perceived busyness in tourists' decision-making process. The article has
practical implications for destination marketing organizations and enriches
tourism research. Ms. HU serves as the corresponding author of the paper. We
congratulate Ms. HU on her achievement and look forward to her future
contributions to the field.

Ms. Jing HU, PhD. student of
marketing




L A9 N 2R

| =§| oo cness NEWSLETTER www.fba.um.edu.mo

UNIVERSITY OF MACAU FACULTY OF BUSINESS ADMINISTRATION

6 | FBA SUCCESSFULLY HELD THREE FBA SEMINAR SERIES IN FINANCE AND MARKETING

Teaching and Learning

On 22 and 23 March 2023, The University of Macau (UM) Faculty of Business Administration (FBA) successfully
held FBA Seminar Series 039, 040 and 041.

The FBA Seminar Series 039: “New Entrants and Redaction” was hosted by Prof. Tingting QUE (BR$E#%), Associate
Professor in Finance and Prof. Miaomiao YU was invited to deliver the seminar.

Prof. Miaomiao YU is an Assistant Professor of Department of Finance in Louisiana State University and received
her PhD in Business Administration (Finance) from the University of lowa. In this seminar, she shared the theory
that predicts firms will either disclose proprietary information to demonstrate their wiliness to defend aggressively
or withhold information to protect themselves against new competitors.

g - --
¥ —

Thank you! Tk |

iy

i 1

Prof. Miaomiao YU presented her study “New Professors and students engaged in lively
Entrants and Redaction” discussions

The FBA Seminar Series 040: “Hooked: Consumer addiction and digital product design” was hosted by Prof. Kao
SI (BIZE#3#R), Assistant Professor in Marketing and Prof. Xing ZHANG was invited to deliver the seminar.

Prof. Xing ZHANG is the Assistant Professor in Marketing at the Sungkyunkwan University (SKKU). He received
his PhD in Marketing from National University of Singapore. In the seminar, he shared the concept that “the more
consumers have consumed the product in the past, the harder for them to refrain from consuming now”, such as
for digital products like video games, would exhibit a feature of “addictiveness”.

Prof. Xing ZHANG presented his study “Hooked: Participants raised their questions and opinions actively
Consumer addiction and digital product design”
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The FBA Seminar Series 041: “The Fundamental Recruitment Error: Candidate-Recruiter Discrepancy in Their
Relative Valuation of Innate Talent versus Hard Work” was hosted by Prof. Fangyuan CHEN (¥ 75 [B #11%),
Associate Professor in Marketing and Prof. Kao Sl (8] & ##%) was invited to deliver the seminar. It was also the
first onsite seminar held in the FBA seminar series.

Prof. Kao Sl is an Assistant Professor in Marketing in University of Macau and received his PhD in Marketing from
the Chinese University of Hong Kong. In the seminar, he shared the idea of innate talent and orientation toward
hard work are highly important personal attributes with respect to workers’ productive capabilities. Implications
of the present research for both job candidates and recruiters are discussed.

Prof. Fangyuan CHEN hosted the seminar and it is the first
onsite seminar in the FBA seminar series

Prof. Kao Sl presented his study “The Fundamental
Recruitment Error: Candidate-Recruiter Discrepancy in
Their Relative Valuation of Innate Talent versus Hard

Work”
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1 | FBA DISTINGUISHED SCHOLAR SEMINAR
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FBA DISTINGUISHED SCHOLAR SEMINAR SERIES
THEESR RUPSHEBR

Market Manipulation and ESG Incidents

Presented by
Prof. Douglas CUMMING

e Topic: Market Manipulation and ESG Incidents

o Speaker: Prof. Douglas CUMMING, Editor-in-Chief of
the British Journal of Management

o Date: 14 April 2023 (Friday)

e Time: 8:00 pm

e Format: Online via Zoom

¢ Language: English

¢ Registration link: https://go.um.edu.mo/mqgz9ymn

14 April 2023 (Fri)
8:00 PM, Zoom (online)
Language: English

B v e o g1 Yy I E

P"J

Moderator: Prof. Maggie X]aoqlng Fu
Professor of Fil
Economics, FBA, UM

All academic staff, students and interest parties are
welcome to join!

For more details, please visit:
https://fba.um.edu.mo/fba-distinguished-scholar-
seminar-market-manipulation-and-esg-incidents/

Market ipulation are delib

Douglas Comming, 1D., PhD., CFA, is the DeSantis
et inaaishal Protewer oEF : o

actions that affect trading activity and
corporate policies. We conjecture that
market manipulation has  unintended
consequences also for the ESG policies of the
firm. Based on an intermational sample
covering 51 countries from 2007 to 2018, the
data indicate that the presence of market
manipulation in a stock increases the
plvb:blhlrwf ESG incidents by the firm in the
ensuing year by 5%. We present evidence
that this effect iz driven by the three
channels: financial frictions, business risk,
and employment changes. The findings are
robust to numerous checks and different
fixed effects structure. We also mitigate the
endogeneity concerns by using a quasi-
natural experiment of MiFID introduction in
diffe -l 1 desi

the College of Business, Florida Atlantic Unmry in
Boca Raton, Flonth Douglas is also a Visiting Professor
«of Finance at Bi Business School, University of
]Ilmughﬂu UK. Douglas has published over 200 arficles
in leading refereed academic joumals (inchading 40 in
Financial Times top 30 journals) in finance, managensent,
and law and economics, such as the Academy of
Management Journal, Joural of Financial and Quantitative
Analysis, Journal of Financial Economics, Review of
Financial Smdies, and the Jounal of Intemational Busmess
Studies. Douglas has published 21 academic books. In
November 2022, Douglas was listed by Clarivate as ome of
the top 92 most cited researchers in the world in the
business and economics category. Dowglas' work has been
cited over 24,000 times according to Google Scholar.
Douglas is the Managmg Editor-in-Chief of the Review of
Corporate Finance (2021-cument). He is a Co-Editor-in-
Chief of the Joumal of Industrial and Business Economics
(2021-curment). Douglas® work has been reviewed in
aumerous media oulets, inchiding The Economist, The
New York Times, the Chicago Tribune, the Wall Street
Jourmal, the Globe and Mul, Canadian Business, the
National Post, and The New Yorker.
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Comparative CSR and Sustainability
New Accnunling for, Social Consequences

Edited By Gabriel Donleavy, Carlos Noronha

¥ # Authors

Prof. Carlos NORONHA
Associnle Professor of Accounting, Faoully of
L A Ll of Macau

Prof. Gabricl DONLEAVY
Prafessor of Accounting,
Unlversity of New England, Australia

Prof. Ruopiao ZHANG
Assistant Professor of Accounting, School of Busines,
Macau Universily of Science and Technology

Dare : 2023 - 4 -12 (Wed)
Timis 15:00 - 16:00

venue : 750 BN EEN M (E1)
Auditorium, University Gallery (E1)
Languas : 2 English
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¢ Topic: Genetics, Personality, and Leadership:

Implications for Leader Development and Well-Being

e Speaker: Prof. Wendong LI, Associate Professor,
Chinese University of Hong Kong

o Date: 14 April 2023 (Friday)

e Time: 10:30am -12:00pm

e Venue: E22-G015

e Host: Prof. Lucy LIN, Associate Professor in
Management

¢ Online registration:

https://umac.aul.qualtrics.com/jfe/form/SV_dm9bSJ
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All academic staff, student and interested parties are

welcome to join!

For more details, please visit:
https://fba.um.edu.mo/fba-seminar-series-044/

www.foa.um.edu.mo

BOYA BOOK LAUNCH

Title: Comparative CSR and Sustainability, New
Accounting for Social Consequences

Speaker: Prof. Carlos NORONHA, Associate
Professor of Accounting, Faculty of Business
Administration

Date: 12 April 2023 (Wednesday)

Time: 3:00-4:00 p.m.

Venue: E1, Auditorium, University Gallery

All academic staff, students and interested parties
are welcome to join!
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Genetics, Personality, and Leadership: Imp for Leader D and Well-Being

Prof. Wendong LI

Associate Professor

Chinese University of Hong Kong

Date: 14 April 2023 (Friday)

Time: 10:30 am - 12:00 pm

Venue: E22-G015

Host: Prof. Lucy LIN, Associate Professor in Management

Online aul qualtrics. dim FyyPA

Abstract

The great man theory of highlights the of individual

(e:g., lity and ) in shaping leadersh o effe In this
talk, | will briefly introduce our two recent research that challenges and complements this
perspective. In the first study, we examined whether becoming a leader will alter one's
personality traits, probing the possibility of reverse causality in the personality—
leadership relationship. We found in two national longitudinal studies that becoming a
leader pl hanced ienti wportant form of leader
development, and the influence was channeled through change of job demands. In the
second study, we examined the possibility of so-called “leadership genes” based on a large
UK dataset (N = 248,640). We found that the so-called “leadership genes™ were also
positively related to bipolar disorder and alcohol consumption, and other positive well-
being indicators. | will also discuss implications of our findings to future leadership
research.

Speaker
Prof. Wen-Dong Li is an associate professor at the Department of Management, the
Chinese University of Hong Kong. Prior to joining CUHK, he worked as an assistant
professor at Kansas State University. His research and teaching interests focus on
leadership, proactivity, work design, individual differences, and recently change-related
issues in organizational research.

All are welcomel
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e Topic: Do Managers Strategically Time Investor
Mood?
Speaker: Prof. Yashu DONG, Associate Professor,
Shanghai University of Finance and Economics
Do Str ically Time Mood?
et Date: 14 April 2023 (Friday)

;mmﬁ;o{ﬁnancnndimnmia Time: 300pm » 430pm

Date: 14 April 2023 (Friday)

Time:  390pm-430pm Venue: E22-1065
i raion i e vt o om0 . Host: Prof. Rubin HAO, Assistant Professor in
Ab .
This paper explores whether m.inem of bad news on ACCOUHtIng
sunny days to leverage positive investor mood. Our empirical evidence suggests that . . .
managers are more likely to announce bad news on sunny days and tend to reschedule bad On||ne Reg|st|’at|on:
e el s s e https://umac.aul.qualtrics.com/jfe/form/SV_cl2Imixr

news earnings announcements from cloudy days to sunny days when accurate weather
post earnings announcement drift is lower for bad news announced an non sunny days than
on sunny days. In addition, we find that the strategic disclosure of bad news (.., disclosing d CfgyN M
bad news on sunny days) is not followed by more insider selling, but is more likely to be _— _—
driven by firms’ fear of high litigation risks. Cross sectional tests show that when the market
sentiment is low and when there are fewer sunny d: nd an earnings

date, managers are more likely to time their release of bad earnings news to coincide with

sy days. We ko i that dclosare on 2 sumy day oy oomurt whe there All academic staff, student and interested parties are

Is no prior earnings release date pattern. In summary, our findings suggest that managers
welcome to join!
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consider investor mood in their information dissemination strategies and that litigation
concerns are the main driver behind the strategic release of bad news on sunny days.

Speaker
Prof. Yashu DONG is an Asscciate Professor of School of Accountancy in Shanghai University
of Finance and Economics, and received her PhD in Accounting from Chinese University of

g e e il it oWt e s For more details, please visit:
Properties, issues in the Business Debt

ol https://fba.um.edu.mo/fba-seminar-series-045

All are welcome!

STAY CONNECTED
WITH US
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